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Swing into the best 
golf of your life 














NAMIC BALANCEO 


— 





*“You’ll smile, too,” says Dr. Cary 
Middlecoff*, ““when you see how your 
game will improve with Wilson K-28 
golf equipment. You get maximum 
distance, better control, and a big 
bonus in confidence from these top 
woods, irons, and balls. Exclusive 
Wilson Strata-Bloc® wood construc- 
tion and Dynamic Balanced iron heads 
make the difference. The K-28 ball is 
live, tough, and white... white for life. 
This summer play Wilson K-28 and 
swing into the best golf of your life.” 


*Dr. Cary Middlecoff is a member of the 
Wilson Advisory Staff 


At your favorite sporting goods store or department 


Win With 


Wihen 


WILSON SPORTING GOODS CO., CHICAGO 
(A subsidiary of Wilson & Co., Inc.) 








Best and easiest way to perk up employee morale... 


OW00ST TWA SuperJe€ HONS 











TWA SuperJets...giant Jetliners designed for speed, comfort, convenience and 

4 luxury service across the U. S. and overseas! On TWA, the world’s top vacation 
7 spots are just hours away. The sparkling capitals of Europe...or sunny Miami... or 
| fabulous California and the great Southwest. This summer or fall your employees 
can enjoy seasonal rates. They may travel on their own or on any of TWA’s exciting, 
easily budgeted tours. Why not start your TWA vacation plan now? Our travel 
experts help with all the details. Furnish full-color posters, informative booklets. 











) MAIL COUPON TODAY aaa ina ets aay is tail 1 Duell a alas 4 
Please send promotion material 
FASTEST COAST-TO-COAST | TRANS WORLD and complete informationonTWA | 
AIRLINES, INC. Jetliner and Skyliner Holidays. 
. | 380 Madison Ave., onene 
THE SUPERJET AIRLINE | New York 17, N.Y. miei | 
| 
*TWA THE SUPERJET AIRLINE is a service mark | City State | 








owned exclusively by Trans World Airlines, Inc. Ee oul 


RECREATION MANAGEMENT, JUNE 1960 3 











THANK YOU INDUSTRIAL NORTH AMERICA 


Here’s to the next 20 years 


Last month in Detroit, NIRA was host to the most successful national 
industrial recreation conference and exhibit in its 20 year history. 
Special tribute was paid to the 18 far-sighted company recreation leaders 
who met in Baltimore in 1941 and founded the Recreation Association 


for American Industry. 


One short year from now, NIRA will celebrate its 20th anniversary 
National Conference and Exhibit in Chicago. It will focus attention on 
the prominent part recreation is playing in today’s business world. 


In looking over the excellent papers and reports given at Detroit and 
the outstanding arrangements already underway for Chicago, I marvel at 
the growth and development of business and industry recreation pro- 
grams, The recognition of recreation as an essential element of business 
success is now the rule and not the exception. The growth and usefulness 
of recreation in business in the next 20 years is as broad as the imagina- 


tion of its executives. 


From our vantage point as the national association in this specialized 
field, we realize that the progress of the past 20 years was to a great ex- 
tent possible by the financial and moral support of recreation cham- 
pions, who, through the years, have backed the Association with as- 
sociate and affiliate memberships, exhibits at the annual conferences 
and advertisements in Recreation Management. 


As we catch our breath on the 20 year plateau and get ready to plunge 
headlong into the challenge of the Sixties, NIRA would like to remind 
our 6,000 company members and R/M readers of the debt of gratitude 


we all owe to these friends. 


Don L. Neer 
NIRA Executive Secretary 


ASSOCIATIONS 


VENDING 





Amateur Softball Association 
American Bowling Congress 

Assn. of American Playing Card 
Manufacturers 

The Athletic Institute. Inc. 

Bowling Proprietors Assn. of America 
Vat’l Assn. of Amusement Parks, 
Pools & Beaches 

National Bowling Council 

National Golf Foundation 

National Rifle Association of America 
Vational Sporting Goods Association 
Sporting Arms & Ammunition Mfrs. Institute 


HANDICRAFTS 





American Handicrafts Co. 
Cleveland Crafts 

Jewel Creations 

Minnesota Mining & Mfg. Co. 
Tandy Leather Co. 


MUSIC & ENTERTAINMENT 


Jerome H. Cargill Producing Orgn., Inc. 
CONN Corporation 

Music Theater, Inc. 

Jack Reed Orchestras & Shows 

John B. Rogers Producing Co. 

Wenger Music Equipment Co. 
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ABC Vending Corp. 
Automatic Canteen Co. 

The Coca-Cola Company 
Continental Vending Machine Co. 
Gold Medal Products Co. 
Interstate Vending Co. 
Northwest Automatic Products 
Pepsi-Cola Company 
Rudd-Melikian, Inc. 

The Seven-Up Company 
Vendall Company. Inc. 
Vend-O-Matic Co. 


PREMIUMS, AWARDS, GIFTS 


ATHLETIC GOODS 








Benj. Allen & Co.. Inc. 
Eastman Kodak Company 
General Merchandise Co. 

Edwin W. Lane Co. 
Organization Services 
Saunders, Inc. 

Saunders Mfg. & Novelty Co. 
Smith Enterprises, Inc. 


Waldron & Co., Inc. 
HUNTING & FISHING 


Remington Arms Co., Inc. 
The Shakespeare Company 
Winchester-Western Div. 
Zebco Company 





Adirondack Bats, Ine. 

American Knitwear & Emblem Mfrs. 
Ball-Boy Co., Inc, 

Champion Knitwear Co, 

Chicago Roller Skate Co, 

Converse Rubber Co, 

Dayton Racquet Co, 

Emblem & Badge Mig. Co, 

Hanna Mfg. Co, 

Hillerich & Bradsby Co, 


The MacGregor Company § 


Nat Nast Bowling Shirts 
Rawlings Sporting Goods Co, 
The Seamless Rubber Co. 

A. G. Spalding & Bros, 
Universal Bowling & Golf Corp, 
Wilson Sporting Goods Co, 


Wittek Golf Range Supply Co, 


FACILITIES 





American Locker Co. 

American Playground Device Co. 
AMF Pinspotters, Inc. 
Brunswick Corp. 


Charles M. Graves Organization } 


Dixie Rink Sales 

Hancock Iron Works 

Harrison and Associates 
Hillyard Chemical Co. 

The Mexico Forge, Inc. 
Midwest Folding Products, Inc. 
Miracle Equipment Co. 
National Pool Equipment Co. 
Playground Corp. of America 
Recreation Equipment Corp. 
Sico Mfg. Co., Inc. 

Stelling, Lord-Wood & Van Suetendael 


TRAVEL 





Alaska Airlines 

Allen Travel Service 

Allied Travel Inc. 

American Express Co. 

Beau Rivage Motel 

Capital Airlines 

Cartan Travel Bureau 

Elliott Travel Service 

Edward Krones Enterprises 
Hotel Fontainebleau 
Happiness Travel Service 
Hawaiian Village Hotels 
Industrial Travel Promotions 
Gray Line N. Y. Tours 

Sir John Hotel 

KLM Royal Dutch Airlines 
Lanseair of California 
Lanseair Travel Service 

Hotel Manhattan 

Maupintour Associates 

New York Convention & Visitors Bureau 
Northwest Orient Airlines 
Ozark Playgrounds Association 
Pan American World Airways 
Sabena Belgium World Airlines 
Stardust Hotel 

Schine Enterprises, Inc. 
Transmarine Tours, Inc. 
Transocean Airlines 

Transport & Travel Contractors, Inc. 
Trans World Airlines 

U.S. Overseas Airlines, Inc. 
Universal Travel Agency 
Universal Travel, Inc. 


World Wide Travel 
MISCELLANEOUS 


Backgrounds for Business, Inc. 
Kathryn Beich Co. 

Bulbhome 

General Development Corp. 
General Underwriters, Inc. 
Hightower Laboratories 
International Playing Card Co. 
Moffett & Klein Corp. 

Morgan Sign Machine Co. 
United States Playing Card Co. 
The World Outdoors, Inc. 
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NIRA OFFICERS and 
EDITORIAL BOARD 


PRESIDENT 

JOHN H. LESLIE 

Minnesota Mining & Mfg. Co. 
St. Paul, Minn. 


VICE-PRESIDENTS 
MARTHA L. DANIELL 
Nationwide Insurance Cos. 
Columbus, Ohio 

WALTER DOWSWELL 
Motorola, Inc. 

Chicago, Illinois 

OSKAR FROWEIN 

Republic Aviation Corp. 
Farmingdale, New York 
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Convair, Div. General Dynamics Corp. 
Pomona, California 
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Lockheed Aircraft Corp. 
Burbank, California 


DIRECTOR OF RESEARCH 
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University of Minnesota 
Minneapolis, Minnesota 


IMMEDIATE PAST PRESIDENT 
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Convair, Div. General Dynamics Corp. 
Fort Worth, Texas 


DIRECTORS 

C. E. BARNHART 

St. Regis Paper Co. 
Pensacola, Florida 

W. W. BERNARD 
Temco Aircraft Corp. 
Dallas, Texas 

JAMES CHARRINGTON 
Polymer Corp. Ltd. 
Sarnia, Ontario 

A. MURRAY DICK 
Dominion Foundries and Steel, Ltd. 
Hamilton, Ontario 
CHARLES HAGGERTY 
Ford Motor Co. 
Dearborn, Michigan 
SUMMERS JARRETT 
The Chemstrand Corp. 
Pensacola, Florida 

J. J. MINELLA 
Eastman Kodak Co. 
Rochester, New York 
DEAN MONEYMAKER 
International Shoe Co. 
St. Louis, Missouri 
JOHN O. PETERS 
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Milwaukee, Wisconsin 
EARL SCHREIBER 
Timken Roller Bearing Co. 
Canton, Ohio 

NEWTON E. WEST 
Helms Bakeries 

Los Angeles, California 
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C. A. BENSON 
Eastman Kodak Co. 
Rochester, New York 
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Los Angeles State College 
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W. H. EDMUND 
Goodyear Tire & Rubber Co. 
Akron, Ohio 
RALPH M. ISACKSEN 
J. P. Seeburg Corporation 
Chicago, Illinois 
CARL KLANDRUD 
Allis-Chalmers Mfg. Co. 
Milwaukee, Wisconsin 
KENNETH KLINGLER 
Consolidated Vacuum Corp. 
Rochester, New York 
BEN M. KOZMAN 
Thompson Products, Inc. 
Cleveland, Ohio 
R. C. SKILLMAN 
Champion Paper & Fibre Co. 
Hamilton, Ohio 
A. H. SPINNER 
Armstrong Cork Company 
Nncaster, Pennsylvania 
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rysler Corporation 
Detroit, Michigan 
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nual NIRA Conference and Exhibit, 
May 22-25, in Detroit, Mich., will 
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cers, presentation of the 1959 Helms 
Athletic Foundation Award for In- 






of playground apparatus for children 
is captured in the cover design by 
Leo Rotelli. Photos by American Play- 
ground Device Co., and The Mexico 
Forge, Inc. Line cuts by Recreation 


dustrial Recreation to the national and 
company classification winners and 
presentation of national and regional 
awards to the winners of the 1960 
NIRA-NRA Postal Rifle and Pistol 
Shooting Matches. Other regular 


Equipment Corp. news and feature coverage. 
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What are the two most significant 
trends in industrial recreation? 

1. The provision of recreation facili- 
ties by the company or employee 
association, and: 

2. Increasing emphasis on programs 
that appeal not only to the em- 
ployee, but to his entire family. 

The combined impact of these two 

factors on industrial recreation plan- 
ning has logically led to mounting in- 
terest in playground apparatus. 

Universally accepted and with a 

time-tested performance standard, play- 
ground equipment is regarded as a 
must for any family recreation area. 

Everyone knows about playgrounds, 

so planning one should be fairly easy. 
But suddently the familiar set-up of 
slides, swings and see-saws becomes 
complicated. How much of what kind 
do you buy? Where do you put it? 
How much space does it take? What 
will it cost? 

The answers won’t come easily. In 

fact, there is no set rule for planning 


Type of Apparatus 
Climbing Structure 
Low Horizontal Bar 
Horizontal Ladder 

See-saws (2) 
Slide 


BARGAIN IN RECREATION 


With low space-cost requirements, play apparatus is a big 


Swings (8 with safety seats)....... 
Swings (chair and standard seats, number to be determined by local requirements) 


OPTIONAL APPARATUS, if justified by available funds, 
space and attendance: sand box, game and craft tables, 
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value to any recreation area and a must for family appeal 





a playground. Too many variables are 
involved. 

In addition to obvious considerations 
of space and funds available and ex- 
pected attendance, the following factors 
make your playground a special prob- 
lem in itself: 
© Kind and amount of leadership 
available. 

Climate conditions. 

Age of children. 

Possible employment increases. 
Activity interests in the area. 
Topography of the land set aside for 
the playground. 

e Playground facilities offered else- 
where in community. 

Apparatus manufacturers will give 
you a great deal of help with these 
problems. Several provide free play- 
ground planning services. 

Nevertheless, you will want a pre- 
liminary plan to show to the manufac- 
turer as well as to management and 
your recreation committee. 

To give clients a general idea of what 


Pre-School Age Children 


such as the “Cowboy Climber” above, 


is required in space and cost, one | 


manufacturer has found that on the 
average, playgrounds fall into the fol- 
lowing space-cost categories: 

50’ x 50’ —$1,000 

100’ x 150’—$3,500 

300’ x 300’—$6,000 to $7,000 

This is a good beginning. To take 
the planning process one step farther, 
R/M consulted several leading equip- 
ment manufacturers and a number of 
other references on the subject. The 
result of this research is reproduced 
in the tables below. 

These “Minimum Standards for 
Playground Apparatus” provide the 
recreation director with the basic in- 
formation he needs regarding the physi- 
cal dimensions, use space requirements 
and cost range of the equipment con- 
sidered by most experts to be essential 
for any playground. 

Broken down into recommended age 
groupings, the apparatus listed has 
been selected on the basis of a 10,000 
sq. ft. playground area. 


MINIMUM STANDARDS F 


Dimensions Use Space Cost Range 
of Apparatus Requirements of Apparatus 
Length Height In Ft. In Sq. Ft. Minimum Maximum 
10’ 7 20 x 20 400 $165. $211. 
é' 3 12x 20 240 30. 55. 
12'-16' 5’-6' 8 x 30 240 58. 113. 
12° 18” 10 x 20 200 $i. 80. 
10°-12' 5'-6' 10 x 20 200 127. 376. 
40‘ 8’ 16 x 60 960 226. 557. 


IMAGINATIVE approach has led to th 
development of appealing, new apparaty 
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shelter, benches, traveling rings (10 ft. diameter, 625 544d 
ft. use space, $187.—$222.), merry-go-round (10 fib 





led to th 
apparaty 
above, 


o take 
arther, 


equip- 
ber of 


t. The 


duced 


s for 
le the 
in- 
physi- 
-ments 
it con- 
sential 


$1C 


-d age 
d has 
10,000 


DS F 





NEW MATERIALS, particularly fiber glass, have given birth 
to new lines of playground equipment featuring functional, 
sculptured designs and vivid colors like the “Slide-O-Bug.” 


The dimensions and approximate 
amount of ground space listed will, of 
course, differ slightly depending upon 
the model and manufacturer. However, 
the figures are sufficiently accurate for 
planning purposes. 

Use space indicated will permit safe 
and satisfactory use under normal play- 
ground conditions. Remember, how- 
ever, that these figures are “mini- 
mums.” They do not allow for general 
play space or for children standing in 
the area waiting their turn. 

In figuring space, as well as the 
amount of apparatus needed, manu- 
facturers have learned that, ordinarily, 
10% of the children in the play area 
will actually be using the equipment. 
The other 60% will be standing by 
waiting for their turn or socializing 
and watching. 

Cost figures were taken from 1960 
catalogs of six leading playground 
equipment manufacturers. 

Now, you're ready to pick up a 
pencil and draft a rough idea of what 


PLAYGROUND APPARATUS 


Type of Apparatus 
See 
Climbing Structure 
Horizontal Ladder 
Horizontal Bars (3) 
See-saws (4) 
Slide 





r, 625 sq, 





diameter, 484 sq. ft., $276.—$400.), parallel bars (10 ft. 
d (10 filong, 160 sq. ft., $58.—$95.), climbing ropes or poles. 


eee ® 


“ 


your playground can handle. By strik- 
ing a happy medium between the mini- 
mum and maximum prices, you can 
work up an accurate cost estimate. 

Having completed this step you will 
be standing on solid ground when you 
go to management and the equipment 
manufacturers. 

You will have proved to yourself 
that in terms of space and cost, a chil- 
dren’s playground is one of the best 
bargains in recreation. 

An area half the size of a softball 
field can accommodate up to 10 times 
the number of participants. Several 
basic items installed in a relatively 
small space in a picnic grove can be- 
come a major attraction for employees’ 
children and definitely increase the use 
of your recreation area. 

For a graphic illustration of cost, 
standard apparatus concentrated in the 
minimum recommended space will run 
at about 40¢ per sq. ft.—a surprisingly 
low rate for recreation facilities. 

As you add space and equipment, the 


Primary Age and Older 


fie 


his ee ae 


COMBINATION equipment incorporates two or more func- 
tions in one set of apparatus. The new “‘Teeter-Whirl” above 
combines the action of a teeter-totter and merry-go-round, 


rate drops appreciably. The 300’ x 300’ 
area cited above can be developed for 
about 7¢ a sq. ft. 

The tables and other data presented 
here are merely suggestive, a pre- 
liminary guide for determining space 
and requirements. Imagination, 
new materials and revised concepts of 
playground apparatus have given birth 
to a wide variety of combination equip- 
ment, sculptured structures and other 
new products, which, while not in- 
cluded in the tables, are worthy of your 


cost 


consideration. 


REFERENCES: Special assistance and infor- 
mation from American Playground Device Co., 
Miracle Equipment Co., and _ Recreation 
Equipment Corp. Brochures and specifications 
from The J. E. Burke Co., Creative Playstruc- 
tures, Inc.; Jamison Mfg. Co.; The Mexico 
Forge, Inc.; and Playground Corp. of America. 
Other sources: The Athletic Institute, Inc.. 
Planning Facilities for Health, Physical 
Education and Recreation: George D. Butler. 
Recreation Areas, A. S. Barnes & Co.; 
Gabrielson and Miles, Sports and Recreation 
Facilities, Prentice-Hall; and Wayne R. Wil- 
liams, Recreation Places, Reinhold Pub. Co. 


Dimensions Use Space Cost Range 
of Apparatus Requirements of Apparatus 
Length Height In Ft. In Sq. Ft. Minimum Maximum 
12° Ya‘ 6 x 20 120 $ 16. $ 32. 
10° 9 20 x 20 400 96. 410. 
12'-16' 7 8 x 30 240 86. 132. 
1s 5%4'-7%' 20 x 20 400 47. 240. 
12° 20" 20 x 20 400 1 86° SF. 
16° 8’ 12x 30 360 159. 428. 
40’ 10° 20x60 1,200 230. 579. 


Also consider combination apparatus and sculptured equip- 
ment. Quantity of apparatus based on 10,000 sq. ft. area. 
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Entries are now being taken for the 
third annual NIRA Fish-A-Rama_ for 
business and industry. 

To be held in two divisions, the 
postal contest and the National Finals 
on Kentucky Lake near Paris, Tenn., 
Oct. 8-9, the Fish-A-Rama will augment 
employee fishing programs conducted 
by industry throughout the U. S. and 
Canada. 


EIGHT CLASSIFICATIONS 

The postal division of the Fish-A- 
Rama will be conducted in eight dif- 
ferent classifications with national win- 
named for the best catches of 
trout, bass, muskie, northern pike, wall- 
eye, salmon, pan fish and salt water 
fish. 

Employees merely complete the of- 
ficial entry blanks with the necessary 
information on the fish caught (weight, 
length, type of bait, etc.) to be eligible 


ners 





PARIS LANDING State Park Inn., headquarters for the Fish- 


A-Rama National Finals, is an outstanding fisherman’s resort. 


The modern tourist mecca is completely air-conditioned. 





P 
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HANDSOME STRING of 30 crappies total- 
ling 22 lbs., 15 oz., is hauled up by last year’s 
4th place winner, Frank Spires, The Chem- 
strand Corp. Winner Louis Blaising, Tokheim 
Corp., had a 23 lb., 15 oz. catch measuring 
35014" from nose to tail. 


PLANS SET FOR 
FISH-A-RAMA 


Third annual national industrial fishing tournament returns 


to Kentucky Lake, Oct. 8-9. Postal Contest closes Sept. 1 


for judging. Entry blank order forms 
are now in the mail to all NIRA mem- 
ber companies. 

The National Finals will be held for 
the third straight year at Paris Land- 
ing State Park, Tenn., on the shores of 
Kentucky Lake. All entries will be fur- 
nished a boat, motor and an experi- 
enced guide for the eight-hour contest. 

Fish caught in the National Finals 
will be evaluated both on weight and 
length with one point awarded per 
pound or fraction thereof and one point 
per inch or fraction thereof. This sys- 
tem puts bass and crappie fishermen 
on equal standing. 

In addition a casting contest will test 
skill with the rod and reel. Each con- 
testant will make two casts at each of 
ten targets for a maximum possible 
score of 100 points. 

Then, points for weight and length of 
fish caught plus points scored on cast- 


ing will be totaled to determine the Na- 
tional Finals Champion. 

Any employee of a NIRA compan) 
member can enter the postal contest or 
the National Finals or both. Entry fees 
are nominal to permit as many em- 
ployees to enter as possible. 


NOMINAL ENTRY FEES 

The fee for the postal contest is $1.00 
per individual entry. The entry fee for 
the National Finals is $25.00 and in- 
cludes boat, motor, guide, Tennessee 
fishing license, welcome fish fry and 
awards banquet. 

Wives and children of contestants are 
welcome with special rates available for 
rooms, meals and special events. 

National Championship awards will 
be presented to the winners of each of 
the eight classifications in the postal 
contest and to the winner of the Na- 
tional Finals. 


REAL VACATION of good fishing in perfect surroundings 
with a chance for national acclaim awaits each entrant in the 
National Finals, an ideal award for your company’s champ. 
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Get the most 
for your money 


and their 
morale! 





Shooting is rapidly becoming an important part of many com- _ place for off-season practice, and experienced shooters naturally 
pany recreation programs. The reasons are simple: convenience, become the beginner's teachers. Teams and interteam competi- 


economy, participation. If land is available, a shooting program tion quickly follow. Morale skyrockets. 

can be established at little cost, on a “bring your own gun” 

basis, if necessary. Employee interest runs high because any Whether you're thinking of a rifle or pistol range, or trap and 
type of shooting is naturally exciting. In addition, it’s not overly skeet fields, write to our Shooting Promotion Department for 
time consuming or expensive. Employees can shoot for an hour helpful information. Trained specialists will help you decide 
or so and still get home to an early supper. Hunters have a_ on the facilities and program best suited to your aims. 


WINCHESTER 


0 TRADEMARK 


OLIN MATHIESON « WINCHESTER-WESTERN DIVISION «+ NEW HAVEN 4, CONN. 
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ANNUAL 
REPORT 


—recreation style 


To justify the budget, determine weak spots and evaluate 


trends, a recreation annual report is plain good business. 


This example proves it can be an invaluable planning aid 


The shareholders in your recreation 
program—the company and the em- 
ployees—expect a yearly statement 
showing how their recreation dues and 
contributions have been spent. 

But a financial statement is only the 
beginning. The annual report to man- 
agement and the recreation board of 
directors can be your most important 
guide in program planning. 


OBVIOUS VALUE 

The value of a thorough, analytical 
presentation of program participation 
and cost data can easily be assessed by 
examining the four charts reproduced 
here. 

Taken from the Statistical Report 
Analysis prepared by the General Elec- 
tric Employees Activity Association, 
Evendale, Ohio, the graphs present a 


detailed history of all GEEAA activities 
from 1951 to 1959. 

In the words of GE’s Recreation 
Supervisor Dan Zieverink, the data pro- 
vides “a better insight into where the 
GEEAA has been, where we are going 
and how we are going to get there. 
Armed with this information, we are 
then better able to chart a realistic and 
hard-hitting recreation program suited 
for the people in our GEEAA organiza- 
tion.” 

Program data has been broken out in 
terms of participants; percentage par- 
ticipation, which is equal to a ratio of 
participants divided by plant popula- 
tion; and the cost per man hour for 
each recreational activity. 

Man hour cost figures are believed 
to present a more realistic picture than 
a cost per participant break down. 


Separate graphs, similar to Chart IV 
below, were prepared for each of 14 
major activity areas. With this type of 
presentation the progress of each ac. 
tivity, with regard to all three evalua. 
tion criteria, can be seen at a glance, 


GOLF PICTURE ANALYZED 

With a tremendous increase in golf 
participation during 1959, despite a 
drop in plant population, the 1960 out- 
look for the GEEAA golf program is in- 
deed optimistic. The chart leaves no 
doubt that problems causing a drop-off 
during the 1958 season were success: 
fully alleviated: disorganization in the 
informal golf leagues and difficulty in 
in obtaining good playing times on 
nearby courses. 

The increase in participation since 
1955 is attributed to the inclusion of 
instruction classes and informal leagues 
into the golf program. 

To cut the cost per man hour, spon- 
sorship of “varsity” teams was discon- 
tinued. The funds were diverted to sup- 
plemental programs such as_ golf 
tournament, payment of league secre- 
taries and awarding golf balls to the 
various league winners at the end of 
each week. 

The drop in cost with the cor- 
responding increase in participation 
clearly justifies this action. 


TOTAL OF 20 CHARTS 

Six other charts, to make a total of 
20, were included in the Statistical Re- 
port to show the ratio of GEEAA mem- 
bership to plant population, total par- 
ticipants, total manhours, total cost, the 
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ratio of athletic to non-athletic activities 
and, among non-athletic activities, the 
ratio of spectator to participation type 
programs. 

Each chart is accompanied by a 
trend analysis pointing out the reasons 
for the fluctuations. 

For example, the steady drop in 
athletic participation prior to 1959 is 
attributed primarily to the increasing 
age of the plant population. 

The sharp decrease in non-athletic 
spectator activities is merely a case of 
program curtailment: four dances were 


held in 1958, only one in 1959. 


WHY THE BOTTOM FELL OUT 

The non-league sports picture (see 
Chart II, hourly cost) makes a_par- 
ticularly interesting study. The pro- 
gram reached a peak in 1952 both in 
participation and cost when the 
GEEAA rented neighboring facilities 
for these activities. The program was 
highly publicized and attracted some 
1,000 participants during a brief three- 
week period. 

However, the program was not suc- 
cessful. It was not a scheduled type ac- 
tivity, and a sharp decline was 
experienced. 

This is attributed to lack of facilities, 
lack of leadership, lack of promotion 
and a few skilled people who became 
superior and thus discouraged others 
from participating. 

Hopes that facilities in the new 
GEEAA Park would boost non-league 
sports were realized—participation in- 
creased more than 400% in 1959. 

In fact, the opening of the 93-acre 
GEEAA Park in August 1958, had a 
fantastic affect on the entire program. 

Reversing a downward trend in al- 
most all activities, the park all but 
doubled total participation during its 
first full year of operation (57,560 in 
1958 to 99,659 in 1959). 





PARTICIPATION BOOM 

GEEAA membership jumped from 
47% to 70% when park construction 
plans were announced. Increased in- 
terest in recreation generally seemed to 
be at least partially generated by the 
Park, as all but one major activity 
gained in total participants during 
1959, 

A detailed program analysis can’t 
solve all your problems, but backed by 
information such as that contained in 
the GEEAA statistical report, the rec- 
teation director can make planning de- 
cisions with the greatest possible degree 
of assurance and justification. 





Ill - TOTAL PARTICIPATION 
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OY CREATION ROUNDUP 


Unique Golf Score System 


An unusual, but effective point sys- 
tem the 
features of stroke and match play is 
being used in the 13th annual Men’s 
Match Play-Handicap Golf Tournament 
sponsored by the White Cap Company. 
a subsidiary of Continental Can, in 
Chicago, Ill. 

The elimination tourney consists of 
nine-hole matches unless both golfers 
agree to 18-holes before leaving the 
first tee. 


which combines scoring 


Winner of the first three holes gets 
five points; second three holes, five 
points; third three holes, five points. 
Then the winner of the total on the 
nine holes gets five points for a maxi- 
mum of 20 points for a clean sweep. 
Same applies to the back nine if a full 
round is played. 

Then, golfers gain a point for each 
stroke under their averages. or lose a 
point for each stroke over average. 

Full handicaps are 
given with strokes allowed on_ holes 
designated by the scorecard, Points are 
not accumulated from 
another. 


difference in 


one match to 

Except for the semi-finals and finals, 
contestants arrange their own matches 
(one a week) on any course. 

By allowing nine-hole matches, day 
shift personnel are able to complete 
their matches on week nights, thus in- 
suring a smooth running tournament. 

All night shift employees are paired 
in the same bracket since they have 
less difficulty arranging matches. 


50 Years For Kodak Park 


The Kodak Park Athletic Associa- 
tion, Rochester, N. Y., has reached the 
half-way point in a year-long series of 
special events celebrating the 50th an- 
niversary of its founding. 

Already history in the golden jubilee 
celebration: 
¢ Eastern Table Tennis Championships 
held at the Kodak recreation center 
where 200 top paddle-welders from 15 
Eastern states competed. 
¢ Kight-bout amateur boxing event in 
the Kodak gymnasium. 
¢ Special jubilee bowling tournament, 
largest in KPAA history, with more 
than 2,300 Kodak men and women par- 
ticipating on the Kodak Park lanes. 

Other special activities on schedule 
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for the remainder of the big year: 

* Special “KPAA Night” at Red Wing 
Stadium for an International League 
baseball game. 

* Hole-in-one tournament at the Kodak 
Park athletic field. 

¢ Pro football game excursion to New 
York City. 

¢ Sports Award Night, highlight of the 
anniversary celebration, with nationally 
known sports celebraties in attendance 
at dinner in the Kodak cafeteria and 


special program in the 2.200 seat 
Kodak auditorium. 
* Closing jubilee, three “Activity 


Nights” in the gym where members of 
the 12 special KPAA clubs will demon- 
strate their skills. 

All these events will be in addition 
to regular KPAA activities which offer 
its 20.000 members recreational, club, 
and team activities of almost 
description. 


every 


Vickers Quits NIBL 


Vickers Co., Wichita, 
Kan., has dropped out of the National 
Industrial Basketball League reducing 
the circuit to eight teams. 

Given 


Petroleum 


as the main for the 
withdrawal was the fact that most of 
the top men, including stars Dick 
Boushka, Wade Halbrook and Nick 
Revon, have resigned from the squad 
and there is no place in the Vickers or- 
ganization to absorb new men _ who 
could bolster the squad. 


reason 





PARADE DE CHAPEAUX, annual Easter Hat Parade conducted 


In other off-season NIBL action, a 
group of Cleveland businessmen have 
taken over the Sweeney Pipers, and the 
Denver D-C Truckers have dropped all 
but three players from their team in an 
effort to improve on this year’s poor 
showing. After winning the NIBL in 
1959, the Truckers completely collapsed 
this season finishing one step out of the 
cellar with a 12-20 record. 


Company Travel Fairs 


Vacation planning became a major 
center of interest for at least two or- 
ganizations last month as Motorola and 
the U. S. Dept. of Agriculture spon- 
sored employee vacation fairs. 

Both events featured fashion shows 
of vacation apparel and exhibits by air- 
lines, railroads, steamship lines, tour 
operators and travel agents. 

Motorola’s show, the first conducted 
by the company, was co-sponsored by 
Happiness Travel Service, and attracted 
approximately 1,000 employees. 

A similar turnout thronged the 5th 
annual Vacation Fair sponsored by the 
USDA’s Welfare and Recreation As- 


sociation. 


Mid-West Golf Tourney 


The 15th installment of industry's 
biggest inter-company tournament. the 
Mid-West Industrial Golf Champion- 
ships, will be staged Aug. 20-21 in 
Pontiac, Mich. 

The meet will again be run in three 


divisions, based on average scores, for 
teams and individuals. 
Although individuals will be assigned 


or 


by Delco-Remy, 


Anderson, Ind., (photo shows last year’s winners) received national television cover- 
i sarry M ’s “I’ve Got a Secret” panel sk in April 
age on Garry Moore’s “I’ve Got a Secret” panel show in April. 
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to divisions, any golfer may play in 
a lower average division if he desires. 
Merchandise prizes will be awarded to 
the six medalists in each division. 

Any industrial company is eligible 
to enter provding all plays are bona 
fide employees. No company can enter 
more than two teams from any one city. 

The $20. entry fee per team covers 
trophies, awards, printing and adminis- 

F tration, Entrants, or their companies, 
will pay meals, 
) greens fees ($3. per day) and cart or 
» caddy fees. 
| For entry forms, complete rules and 
| other information, write: Ray O. De- 
trick, Executive Secretary, Mid-West 
| Golf Tournament, The Goodyear Tire 
& Rubber Co., Akron, Ohio. 


expenses for room, 


Ss 


Water Bugs 


The fantastic boom in water sports 
continues. For 1960 alone, the National 
Swimming Pool Institute predicts some 
80,000 to 85,000 pools will be built. 

This is about eight times as many 
pools as were in existence just after 
World War II. More than 1 million 
pools will have been built in the U. S. 
before 1970 rolls around. 

The effect: in 1959, two out of three 
families were non-swimmers. By 1970, 
the NSPI predicts 80% of the popula- 
tion over eight years old will swim. 


Tipping Tips 


The once-a-year traveler is usually 
guilty of the common mistake of either 
flagrantly under-tipping or too gen- 
erously over-tipping. 

In a hotel, for example, an infre- 








WHEELCHAIR exhibition match for the 
March of Dimes saw Richard LeBriton 
(left on approach), winner of a wheel- 
chair bowling league roll-off, defeat Al 
(Lindy) Faragalli, 1958 ABC All-Events 
champion, in Rochester, N. Y. 


quent traveler will usually give the 
bellboy 50¢ and the chambermaid noth- 
ing, yet the maid does more to make 
his stay pleasant than anyone else in 
the hotel. 
Here are some recommendations: 

¢ 25¢ per night to the hotel maid to in- 
sure swift cleaning. 





¢ 25¢ per day or night to the porter | 


for railroad travelers, and $1. for a 
day and over-night trip to the pullman 


porter. The last can cover one or two 


people traveling in the same bedroom. 
© 15% of a restaurant check. For 
nightclub bills: 20% exclusive of taxes. 

An allowance of about $1.50 per day 
for tips should be included in every 
vacation budget. 





A LITTLE RAIN couldn’t stop these GE Lamp Division golfers from enjoying the 
league opener in Cleveland, Ohio. Spotting the green was difficult, but fishermen 
and a trick photographer from the GE NEWS had a ball. 











STORES of 


Bowling & Golf 
SPECIALISTS 


Whatever you buy for golf. it will 
pay you to remember how Univer- 
sal differs from other “wholesale” 
outlets: (1) You see and feel your 
selections, from Universal's unique, 
complete stocks of nationally- 
known golf equipment and all ac- 
cessories; (2) in fitting golf clubs, 
you get the professional! help of 
Universal's world-famous special. 
ists; (3) you're still assured of 
America's lowest discount prices. 








LIBERAL TRADE-IN 
for Your Old Clubs 





GOLF CLUBS RE-GRIPPED 
Your Choice of 23 Grips! 





WOOD HEADS REFINISHED 
We Make ‘em Look New! 








ASK FOR DISCOUNT 


GOLF CATALOG—FREE 





We Ship 
All Over America 
Biggest Selection 


yk 
TROPHIES e"? 


For All Sports 

40% DISCOUNT & — 

(Ask for Free Catalog) in 
ALL MAKES BOWLING BALLS | 





FREE ENGRAVING 
Repaired—24-Hr. Service 





USED BOWLING BALLS 
Expertly Fitted, from $5 








UNIVERSAL BOWLING 
& GOLF SPECIALISTS 


MAIN STORE 
525 South Wabash Av. 
Chicago 5, Illinois 
Phone WAbash 2-5255 








STORE NO. 2 
5115 North Harlem Av. 
Chicago 31, Illinois 
Phone SPring 5-3424 
STORE HOURS: 
Mon & Thurs ? a.m. to 9 p.m 
Daily, Incl. Sat. 9 a.m. to 6 p.m. 
Harlem Ave. Also Open Fri. Nite 


FREE PARKING 


Directly Across the Street 
Both Stores 














MESES 


MILWAUKEE CHECKS 
PROGRAM BENEFITS 


Study by County Industrial Recreation Council 


evaluates program motivation and effectiveness 


The employee is the combined originator, beneficiary 
and judge of his company’s recreation program. 

This, in a nutshell, sums up the findings of a study com- 
pleted this March by the Milwaukee County Industrial 
Recreation Council. 

Consisting of five questions designed to evaluate certain 
aspects of industrial recreation programs, the survey was 
completed by 35 of the Council’s 99 members. The study, 
made by AC Spark Plug’s James O’Loughlin, is a highly 
significant contribution to research in this field. 


1. Why do you have a recreation program at your company? 

A. Top management was or is personally interested in a sport or sports. 
Very Important 2 Not Important 10 
Quite Important 11 Omitted 2 
Slightly Important 10 

B. Employees made requests for such activities. 

Very Important 20 Slightly Important 3 

Quite Important 11 Omitted 1 

C. Management sees team sports as a means of advertising as well 

as offering a chance for competition. 
Very Important 1 
Quite Important 4 
Slightly Important 6 


Not Important 24 
Omitted 2 


Based on the responses to the questions above, employee 
desire is by far the most important motivational factor in 
company sponsorship of recreation. In no case were em- 
ployee requests for activities regarded as “not important.” 

On the other hand, few companies sponsor activities as a 
means of advertising. Do they believe that recreation is an 
ineffective form of advertising, or do they feel that to be 
successful the program must be completely employee cen- 
tered? 

Responses indicated that the boss’ personal interests can 
have an important bearing on program sponsorship at some 
companies. 

Il. Why did or does your company belong to the Milwaukee County 

Industrial Recreation Council? 


A. The Council offered a source of information about local conditions 
and recreation problems in general. 


Very Important 1 Not Important 4 
Quite Important 4 Don’t Know 2 
Slightly Important 8 Omitted 1 


B. Council leagues offered an opportunity for competition that our firm 

was too small to provide. 

Very Important 1 

Quite Important 8 

Slightly Important 7 

C. Individuals or employee groups convinced management that MCIRC 
was important. 


Not Important 3 
Omitted 4 


Very Important 2 Not Important 10 
Quite Important f Don’t Know 1 
Slightly Important 7 Omitted 4 


D. Council competition offered an opportunity for our teams to com- 
pete with “name” teams. 
Very Important 4 
Quite Important 2 
Slightly Important 7 


The MCIRC received a strong vote of confidence. The 
results leave little doubt that a local or regional industrial 


Not Important 15 
Omitted 3 
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council fulfills a useful and important function. The Council 
is in a position to provide information on local events and 
activities and to offer team competition within the frame. 
work of rules which are most suitable for industry. 


Ill. What do you think your management hopes to gain from sponsor. 
ing sports, music and recreational activities? 
A. Improved employee goodwill. 
Very Important 20 
Quite Important 12 
Slightly Important 1 
B. Gain reputation in the community as a good place to work. 
Very Important 7 Not Important 5 
Quite Important 15 Don’t Know 1 
Slightly Important 5 Omitted 2 
C. Advertise company and its products. 
Very Important 1 
Quite Important 2 
Slightly Important 4 
D. Provide outlet for talented employees in all fields. 
Very Important Not Important 10 
Quite Important 8 Don’t Know 1 
Slightly Important 10 Omitted 1 
E. Company believes sports and activities get all employees better 
acquainted. 
Very Important 16 
Quite Important 13 
Slightly Important 1 


The chief benefits to be gained from the sponsorship of 
recreation programs appears to be employee goodwill and 
improved internal communications resulting from well-ae- 
quainted employees. While these conditions are advantage: 
ous to the company, they are also directly beneficial to the 
employee. 

Comparison of the answers to questions B and C indicates 
that while recreation carries little importance as an adver- 
tising tool, it can be a valuable adjunct to a community re- 
lations program. 


Not Important 1 
Omitted 1 


Not Important 2% 
Omitted 2 


Not Important 3 
Omitted 2 


IV. How well do you feel you are accomplishing your company’s aims? 


Very Well 4 Poor 1 
Good 18 Omitted | 
Fair 11 


V. What means of evaluation have you or management made in de- 
termining how well you are accomplishing your aims? 
A. Employees say they are enjoying themselves which indicates we're 
doing a good job. 
Very Important 8 
Quite Important 19 
Slightly Important 5 
B. Our firm has had fewer grievances, absentees, etc. since we began 
the recreation program. 


Don’t Know 1 
Omitted 2 


Quite Important 4 Don’t Know 13 
Slightly Important 4 Omitted 6 
Not Important 8 

C. Participation in our activities program has grown. 
Very Important 4 Not Important 4 
Quite Important 15 Don’t Know 2 
Slightly Important 4 Omitted 6 


D. Clubs and music groups are popular and are well supported. 


Very Important 5 Not Important 10 
Quite Important 7 Don‘t Know 3 
Slightly Important 1 Omitted 9 


Company representatives expressed with apparent mod- 
esty that they are accomplishing the aims of management. 
Another interesting question might seek the opinions of top 
management in regard to the recreation director’s per- 
formance and the effectiveness of the program in general 
in accomplishing its objectives. 

Employee comments and the growth of employee par- 
ticipation are the two most frequently used methods for 
evaluating the program’s success. If employees are satisfied 
and register their approval by active participation, then 
management is also apparently satisfied. The lack of in- 
terest (13 “don’t know” answers to QuestionV-B) in the ef- 
fects on specialized personnel problems confirms manage: 
ment objectives as disclosed in Question III. The results 
indicate that programs are sincerely sponsored for the em- 
ployees’ benefit and as long range employee relations. 
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start an AMF bowling program for employee recreation! 


Bowling is the group activity that builds morale... 
offers healthful exercise... provides 100% fun for 
workers of all ages! And, to develop the most effec- 
tive and enjoyable employee bowling recreation 
program, simply contact your nearest AMF “Magic 
Triangle’ bowling center proprietor. He will be 
glad to help you plan and organize your employee 
bowling program. 

And, your local “Magic Triangle” bowling center 


AMF PINSPOTTERS INC. 


proprietor offers bowling at its very best—with 
equipment by AMF: AMF Automatic Pinspotters 
with exclusive “Magic Triangle” Signaling Unit... 
“Streamlane Decor,” featuring the ““Magic Circle” 
Ball Return...and AMF bowling balls, bags, and 
shoes—the finest available, for looks, style, and 
practicality. 

For recreation at its best, include bowling in your 
program...and for bowling at its best... 


BOWL WHERE YOU SEE THE 


SUBSIDIARY OF AMERICAN MACHINE & FOUNDRY COMPANY 


AMF BUILDING ¢ 261 MADISON AVENUE, NEW YORK 16, N. Y. 


TRIANGLE” 
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Helpful, new employee service 


EMPLOYEE 
FLOWERBULB 
PURCHASING 
PLAN 


Help your employees beautify 
their homes by providing flower- 
bulbs from Bulbhome at low cost 
group rates. Highly successful at 
many companies. 


More than 60 varieties of tulips, 
hyacinth, daffodil, narcissus and 
crocus are available. All guaranteed 
to be of highest quality, grown and 
selected on our own bulbfields. 


Each variety is illustrated in full 
color in our ordering book so em- 
ployees can see the color and shape 
of the flower they will grow in their 
gardens. 


Be ready for the Fall 
planting season, send for 
information now. 


“Bulbhome 


SASSENHEIM - HOLLAND 


(EUROPE) 


A house is not a home unless 
it has flowers around it 





BULBHOME, Sassenheim, Holland: Please 
send me, without charge or obligation, your 
flowerbulb ordering information. 


COMPANY ——™ 
STREET ADDRESS _ 
CITY, ZONE, STATE 
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$50 Trip to Europe 


The possibility of a $50. fare to 
Europe is now just a matter of time. 

Necessary arrangements for the con- 
struction of two 90,000-ton ocean liners 
each capable of carrying 6,000 pas- 
sengers have been completed with de- 
livery of the first ship scheduled for 
the summer of 1963. 

The idea of the super-liners was con- 
ceived by hotel operator Hyman B. 
Cantor. To be christened “Peace” and 
“Goodwill,” the two ships will be op- 
erated along hotel principles, not as 
luxury liners, i.e.: one class instead of 
four classes thereby eliminating the 
need for four swimming pools, four 
theaters, four pursers, etc. Meals and 
entertainment will be extra as in hotels. 

Actually, one-fifth of the passengers 
will pay the $50. fare, the rest up to 
$125. Cheapest fare to Europe is now 
about $200. 


Ben-Hur Film Figures 


Home movie fans flip at the miles 
of celluloid used in filming multiple 
Oscar winner Ben-Hur. 

In all, some 1,125,000 feet of film— 
65mm wide—were used for shooting. 
This was edited down to 23,975 feet for 
the picture. 

The printing was done on 70mm 
Eastman Color by Technicolor. Forty 
prints were made on the 70mm film, 
and 250 more prints were made on 
35mm Eastman Color. 





The 70mm film carries six magnetic 
sound tracks for five speakers on the 





Personalized Baseball Bat Kit 












stage—three for dialogue and two for 
music. Sound from the sixth track js 
carried through placed 
throughout the theater for surround 
sound effects. 

Ben-Hur was filmed with special 
cameras costing $100,000 each. 


speakers 


New Vaeation Air Fares 


New international air fares for North 
Atlantic flights, approved last month by 
the Civil Aeronautics Board, included 
an experimental excursion fare 30% 
below normal economy class rates. 

The special 17-day round trip fare 
will be available only during off-season 
months, October through March. The 
New York-London fare will be $350, in 
jets and $320. in piston powered air- 
liners. Normal economy 
trip by jet will cost $486. 


class round 

Other fare decreases announced by 
the CAB include a $40. drop in first 
class New York-London round trip 
fares to $900. First fares for 
piston planes on the same route were 
not changed: $900. for sleeper service. 
$792. for regular seating. 


class 


Personalized Bats 


Because of countless requests for per 
sonalized bats, Adirondack Bats Ine. 
has designed a kit for autographing 
bats which is now available at sporting 
goods dealers (see photo). 

Specifically designed for _ Little 
Leaguers, the kit is priced at $9.95. It 
consists of a counter stand, 18” wide. 
which holds 100’ of gold foil and an 
electric pencil. Adirondack has_ also 
produced a special Little League bat 
stamped “Personal Model.” 

Space is provided between “Per 
sonal” and “Model” for the signature 
of the person buying the bat. Team 
names may also be written if desired. 


Golf Tutor Corrects Swing 


A unique new device, the Tommy 
Armour Golf Tutor (see photo), has 
been made to correct faulty swings. 

The aid lets the golfer practice and 
analyze his swing anywhere there's 
room to maneuver a club. Three indica- 
tor pins, actuated by the club face as 
it passes through the critical part of 
the swing. show up golfing faults. 
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Tommy Armour demonstrates Golf Tutor 


Pins down and pointing to the left 
indicate a pulled shot; pins to the right 
mean a pushed shot. Pins knocked 
down along a straight orange line are 
evidence of a good follow-through. 

Made by the Aluminum Company of 
America, the Tutor utilizes aluminum 
for critical working parts. It is en- 
cased in a foot-wide plastic case 36” 
long. The unit weighs 12 lbs. and sells 
at $21.50 at pro shops. 


Longer Vacations, Sooner 


The Bureau of Labor Statistics shows 
that in 1959, 759% of the negotiated 
contracts provided for three weeks va- 
cation as compared to 65% in 1957. 

Average length of service required 
for that vacation went down from 15 
to 12 years, with 28% of recent con- 
weeks after 


tracts giving three 


years. 


Fiber Glass Gun Barrel 
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The first firearm to use a fiber glass 


barrel has been introduced by the Win- 


chester-Western Division of the Olin- 


Mathieson Chemical Corporation. 


Called the “Win-Lite.” the barrel is 


made of 500 miles of glass fiber, chemi- 
cally fused and bonded to a thin steel 
tube. It is the key feature of the Win- 
chester Model 59 semi automatic shot- 
gun and represents a_ technological 
breakthrough in firearms design. 

Some of the major advantages listed: 
the barrel and receiver cannot rust, and 
the glass fibers will not rot or be ef- 
fected by weather or exposure. Glass 
fibers provide a barrel with double the 
burst strength of steel. Heat insulating 
qualities of fiber glass reduce barrel 
lemperature and heat wave distortion. 








Travel works wonders on employee 
morale! And—employees enjoy every 
moment of vacation time when it’s 
planned by the people who know the 


most about travel—American Express. ame.......... 
So for group vacation plans . .. call on 
World Travel Headquarters. Look into "™*:::-: 
an American Express Employee Group ny name 
Vacation Plan now. 

ADDRESS..... 
AMERICAN EXPRESS TRAVEL SERVICE 
65 Broadway, New York 6, N.Y. WHitehall 4-2000  city........... 


Me 


They’re happier here... because they were there! 
Send for employee travel details today! 


| am interested in further information 
about personnel vacations. 


Please have a representative call. 


72 
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WITTEK GOLF RANGE SUPPLY CO., INC. 


5128 W. NORTH AVE. 


Complete line of golf supplies and equipment for indoor 


and outdoor practice ranges, golf courses and pro shops. 
c 


Golf mats, golf balls, golf clubs, and all types of netting 


for golf practice at wholesale prices. 


CHICAGO 39, ILL. 


WRITE FOR ILLUSTRATED CATALOG AND PRICE LIST 
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New Materials Aid Gun Clubs 


Skeet Wall Chart 

SKEET FUNDAMENTALS, Shooting 
Promotion Section, Remington Arms 
Co., Inc., Bridgeport 2, Conn., free 

Giant size wall chart, 32” x 42” (see 
illustration), charts the proper target 
leads, illustrates proper body position, 
when to pick up the target and when to 
shoot. 

The chart is based on the 
Illustrated Skeet Fundamentals, 
below) by Col. Tod Sloan, one of the 
nation’s leading skeet shooting experts. 

Attractively printed in two colors, 
the wall chart is ideal for posting at 
shooting ranges or gun clubs, 


book, 


(see 


Skeet Shooting Manual 
ILLUSTRATED SKEET  FUNDA- 
MENTALS, Col. E. F. (Tod) Sloan, 
National Skeet Shooting Assn., 3409 
Oaklawn Ave., Dallas 9, Texas, 40 
pages, $1.50 

Comprehensive manual written by 
the former manager of the National 
Skeet Shooting Association is a valu- 
able aid in training shooting en- 
thusiasts to become skilled at skeet. 

Covering all the essentials of this 
popular sport, the manual discusses 
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shotgun handling, how a round of skeet 
is fired (singles and doubles), position- 
ing the body, hitting a moving target, 
hints for instructors plus a diagrammic 
presentation of the 25 different shots in 
a round of skeet. 

The book includes 31 how-to-do-it 
photos to make every point clear. 


Trap Manual 
TRAPSHOOTING FUNDAMENTALS, 


Shooting Promotion Section, Reming- 
ton Arms Co., Inc., Bridgeport 2, 
Conn., 16 pages, free 

Edited especially for new trapshoot- 
ing enthusiasts who are beginning to 
get serious about improving _ their 
scores, Trapshooting Fundamentals pre- 
sents the answers and solutions to some 
of their questions and problems. 

Unlike skeet where every shooter 
takes the same series of shots, trap 
targets are thrown away from the 
shooter at unknown angles. Largely for 
this reason, correct target leads have 
previously never been set down for the 
trapshooter in the same positive, cut 
and dried manner as the skeet shooter 
has always enjoyed. 

However, with the use of electronic 


computers, Remington’s Fundamental 
Research Dept. has come up with 
mathematical answers on trap leads for 
all angles, from each shooting position 
and from 16-yd. and handicap distance. 

The manual includes these new 
figures as well as other helpful tips on 
gun and body positioning, choosing the 
gun and improving scores. 

Remington expects the manual to 
create and 
among experienced shooters, but sin- 
cerely feels that the “computed leads” 
will be a great help to novices. 


discussion controversy 


How To Build It 


TRAP AND SKEET EQUIPMENT 
AND INSTRUCTION MANUAL, Win 
chester-Western Div., Olin Mathieson 
Chemical Corp., East Alton, Ill, 66 
pages, 10 building plans, free 

Complete instruction manual for con- 
structing trap and skeet fields, trap 
houses and other facilities includes de- 
tailed drawings and plans. 

Other contents provide thorough in- 
struction on installation, operation, ad- 
justment and maintenance of trap and 
skeet equipment as well as flood-light 
ing data. 


+e 
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Hold Ist Industrial Skeet Meet 


Employee gun clubs to compete in 
NIRA sponsored event Sept. 24 


The first annual National Industrial 
Skeet Championships will be staged 
Saturday, Sept. 24, at Hilldale Gun 
Club near Palatine, Ill., about 40 miles 
northwest of Chicago. 

Sponsored by NIRA, the event is 
open to any business or industrial firm. 
Each company may enter as many 
teams as desired. The only eligibility 
requirement is that‘ team members be 
full time employees of the companies 
they represent. 


50 TARGET EVENT 

Competition will consist of two regu- 
lation skeet rounds (50 targets) for 
each five-man team. Individual results 
will also be maintained. 

Official entry forms and contest rules 
will be distributed in a general mailing 
within the next two weeks or may be 
obtained by writing NIRA, 203 N. 
Wabash Ave., Chicago 1, Ill. 





The of $50. per team 
covers shells and targets as well as cash 
prizes awarded to the leading teams in- 
dividuals on the following basis: 


entry fee 


Team Individual 
Ist place $50. $25. 
2nd_ place 20 Ra. 
3rd_place 15. 10. 


A championship trophy will also be 
presented to the winning team. 


FIRST FOR INDUSTRY 

The meet, the first event of its type 
to be sponsored for industry, provides 
one of the few opportunities for indus- 
trial gun clubs to enter inter-company 
skeet competition and is the only one 
on a national scale. 

The popular game of skeet is only 
beginning to attract employee gun en- 
thusiasts on an organized basis, The 
National Industrial | Championships 
have been sponsored to help these 
shooters promote interest in the sport 
and to help industrial gun clubs 
broaden their programs of shooting ac- 
tivities. 


mie 


THE BEPREATION tame 


ee | 


WHEREVER 


CHILDREN PLAY 


Safely! 

: 
Recreation equipment with 
engineered safety to meet 
the most rigid requirements. 
@ Playground Equipment 


@ Indoor Basketball Backstops 
@® Swimming Pool Equipment 


Literature for each line; avail- 
able on request—please specify. 
DEALER INQUIRIES INVITED 


RECREATION 





EQUIPMENT CORP 
Dept. RM-260 — 724 W. 8th St. 


Anderson, Indiana 
| 

















Employees’ Rifle and Pistol Club 


Ed Heineman 
David B. Anderson 


BOEING 


Seattle, Washington 


Supported by THE BOEING AIRPLANE CO. 


CLUB OFFICERS 


Chairman, Board of Directors 





Seventy employees of the Boeing Seattle Aero Divisions are members of the Boeing 
Employees’ Rifle and Pistol Club. Since 1954, the Boeing Club has conducted an active 
shooting program of rifle and pistol leagues, training courses and informal target 
practice. 


League shooting enables new and experienced shooters to overcome the “pressure” 
often associated with competition. By providing practice under match conditions, league 
shooting prepares club members to fire in tournaments where competition is keen. In 
addition to league activities, the club conducts training sessions on the proper and safe 
use of firearms and the development of shooting skill. 


NRA is proud of its association with the Boeing Airplane Company and its em- 
ployee rifle and pistol club. We salute both the club and the employer. 





———— 


Secretary, Board of Directors 
Member, Board of Directors 
Member, Board of Directors 

Club Manager 


Doug Salsbury 
Bob White 
Bob Utter 


Write for Information 


Industrial Recreation Executives are invited 
to write for further information on organized 
rifle and pistol shooting. Details on how your 
company can sponsor an NRA-affiliated club 
will be sent without cost or obligation, of 
course. 


NATIONAL RIFLE ASSOCIATION, 1600 Rhode Island Ave., N.W., Washington 6, D. C. 
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roll it in....PLAY NIRA Camera Contest 
roll it out... TUCK IT AWAY | 


| Amateur shutterbugs shoot for trip to Mexico, 


ios 





other prizes in NIRA’s employee photo contest 

























One week’s vacation for two in Mexico City awaits the 





; ‘ : Pr 
winner of the first annual Employee Photo Contest spon. atl 
sored by the National Industrial Recreation Association, 

Running for the full calendar year of 1960, the contes 
; : é ch 
is open to any amateur photographer of a NIRA member ~ 
company. His family members are also eligible. 
Each contestant may submit as many entries as he de. § h 
- | sires in either or both contest classifications: Open and & P 
| Recreation. The Open Division places no restrictions on § r 
photo subjects. Photos entered in the Recreation Division § F 
must have been taken of some phase of the employee's | 
company recreation program. . 
The Mexico City trip which will be awarded to the win F , 
ner of the Open Division includes expenses for air trans. ( 
Any room can become a game room in seconds with the Sico portation to and from the air terminal nearest the winner's q n 
“Tuck-Away.” It rolls and unfolds quickly, safely. Exclusive home, and covers meals, lodging and sightseeing in Mexico J 
“Floating Fold” carries entire weight of the table during OE NE Ae IE ME c 
folding and unfolding. Full regulation size (USTTA ap- al 7 Tave hassle ttie ~~ S Nave Deen made throug appl- 
proved )—yet folds to only 18” x 60” for storing. Its unitized ness Travel Service, Chicago. : 
steel frame is fully guaranteed for 10 years. The “Tuck- Winning photo in the Recreation Division will appear on 
Away” provides an efficient solution to the need for leisure he cover of the March 1961 issue of RECREATION MAN \ 
time relaxation—in industry, hotels, schools, hospitals, and the cover OF the: Beare a2 seule OF REUNE NY Eh 
other institutions. Get complete information on the ‘“Tuck- AGEMENT. In addition the Recreation winner will receive 
Away” by writing. $25. value in his choice of photo equipment or supplies. , 
iy & For complete contest rules see Feb. 1960 issue of R/M. Fy 
MANUFACTURING COMPANY, INC. the April NIRA Newsletter or write NIRA, 203 N. Wabash 
5215 Eden Ave. So., Minneapolis, Minn., Dept. 1305 Ave., Chicago 1, Ill. No entry fees are required. 
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HIUERICHBERADSBYC FOR SOFTBALL & BASEBALL 
HILLERICH & BRADSBY CO., LOUISVILLE, KY. 
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NATIONAL GOLF DAY | 


9 . | FOR SUPERIOR DESIGN, CONSTRUCTION 
Golfer AY Benefit AND PERFORMANCE... FAR GREATER 


STRENGTH... UNEQUALLED SAFETY... 

Every golfer can “help himself” on National Golf Day. 

That’s what sets the nationwide event, originated by the 
Professional Golfers Association in 1952, apart from all 
other golf activities. 

Every golfer, either amateur or professional, every golf 
club, whether private, daily-fee or public, and golf itself 
benefit from National Golf Day. 

Golf's big day comes up for the ninth time on Saturday. 
June 11. On that day, Bob Rosburg and Billy Casper, 1959 
PGA and USGA Open champions respectively, will play an 
18-hole “Round of the Champion” stroke play match at 
Firestone Country Club, Akron, Ohio. 

At the same time or during the week of June 5-11, men, 
women and junior golfers throughout the country will try, 
with their handicaps, to better the score of the Champion. 






Approved 


PARK, PICNIC, 
PLAYGROUND 
AND SWIMMING 
POOL EQUIPMENT 
Since 1911 the finest equipment built, 


backed by lifetime guarantee against 
defective materials and construction 





_ “ al r . : — A ... specified by leading recreational 
Golf Day contestants will be asked to contribute $1. <siielias 4 -aiaie W o anmtane 
more if desired—for each 18-hole round played against the | Me 
; : Send for New Catalog 
champion. | 
The entire proceeds of the event will be distributed to Write fer Felder 
pet cal On AMERICAN’S 
golf research, educational and charitible activities and other an pagveneen a , 
worthwhile causes. Since 1952, National Golf Day proceeds LIFETIME AM E RICA N 
have totaled almost $742,000. Aluminum 
National Golf Day tournaments may be played concur- | DIVING PLAYGROUND DEVICE CO. 
rently with others if desired, and golfers without official | BOARD ANDERSON, INDIANA, U.S. A. 


: ; | WORLD'S FINEST 
handicaps may play under Callaway Handicaps. 


) ) OFFICIAL BOARD 
For the good of the game, the PGA urges company golf | ~ > 3 J 


leagues to participate in the program. 














| on 





ready for all activities 


with yard ROPHY. 


GYM &/ FINISH 
This beautiful light, smooth finish has the 
highest index known, of resistance to abrasion 
and scuffing. Chosen for leading industrial 
and college gyms that support heaviest 
schedules of all-round activity. Actually costs 
less because it wears 2 to 3 times as long as 
ordinary finishes. No-glare, non-slip. Cleans 
like a china plate for easy maintenance. 


HILLYARD 

















HILLYARD St. Joseph, Mo., Dept. P-6 » 

C0 Please send me Free chart for laying out, lining and « 

Ask the Hillyard finishing my gym floor. e 

“Maintaineer®"” in your area 0 Please have the Maintaineer get in touch with me. ° 

to draw up a maintenance program for your floor No obligation! ° 
semen —also for tips on preparation e 

for dances, etc. He’s ‘ : 

ee MINING. concsccquseasesthinnonsancemnimnsiptamnadinesanmine ’ : 

On Youn Staff Firm or . 

ow UTI. cass scascaapeipapcstabiastnsd dais enacnadpaasioheunedesetenaneds ; e 

Not Your Payroll. : 

Address..... iicnciiaetasechdnbdhiiadisassseitiesAdeteacaamainaiaaa e 

. 

ST. JOSEPH, MISSOURI > San Jose, Calif. » Passaic, N.J. City seeaseeeessceese HONG ; 
Branches and Warehouses in Principal Cities Coececeeeeceeeeeeeeeeeeeeeeeeeeeeee® 
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wANCOCK 


REG. U.S. PAT. OFF. 


PARKMASTER 


FAVORITE 
STOVE for 
COOK-OUTS HS 

in YOUR PARKS 


YOU'LL LIKE: PATRONS LIKE: 

@ Low Installation Cost @ Large 15” x 22” Actu- 

@ Easy Removal of al Cooking Surface 
Body for Storage © Positive Draft Control 

@Padiocks to Post wide Utensil Shelves 


@ Quick Ash Removal 
from Either End @ Swivel Mounted Body 


Send for complete specifications and prices 
HANCOCK IRON WORKS 
60 W. Pike Street, Pontiac, Michigan 









ANSWER TO PROBLEM ? ? 
an easily assembled and stored hard 
maple floor for skating, basketball, 
shuffleboard, etc. 


PORTO-BILT Recreation Floors 
P.O. Box 415, Smyrna, Ga. 














CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





ATHLETIC APPAREL 





EMBLEMS — Club — Team — Champion- 
ship. Custom designs made to order. Any 2 
colors—Velvety design on 100% wool felt. 
Send rough sketch or sample with order. 6 or 
more, Postpaid. 

4” size—$1.00 ea. 

6” size—$1.50 ea. 

Check or M.O. No COD’s. 
AMERICAN KNITWEAR & EMBLEM 
MFRS., Plaistow 12, N. H. 


5” size—$1.20 ea. 
8” size—$1.75 ea. 





POSITIONS WANTED 





High school coach for seven years seeks ind. 
rec. position. Holds B.S. degree in health, 
phys. ed. and rec. Company exp. Two years in 
minor league baseball. 


CP23—RECREATION MANAGEMENT 





Recent college grad with major in recreation. 
Qualified instructor in sports, handicrafts, 
cultural activities. Military oblig. fulfilled. 
Military and YMCA recreation experience. 


CP25—-RECREATION MANAGEMENT 


22 





| 
| 
| 
| 


| Clifton Fadiman, The World Publishing 
| Co., 318 pages, $3.75 
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RMEEOCEOIG 


Employee Reading Program 
THE LIFETIME READING PLAN, 


A selection of 100 titles from all the 
writers of the Western civilization, The 
Lifetime Reading Plan completely 

_ answers the need of recreation direc- 

_ tors seeking to add a reading or library 
program to their employee services ac- 
tivities. 

Called one of the most important 
educational contributions of our time. 
the Plan is a fascinating, readable book 


| that opens the door to lifelong learn- 


| ing. The 100 recommended books were 
selected on the basis of what they con- 
tribute to living in the world today. 

A “how-to-do-it” of reading for 
pleasure and enlightenment, the Plan 
briefly reviews each book, notes what 
editions are available and. in the case 


of histories and other special fields, 
what authors are recommended. 

The cost of purchasing all 100 titles 
for an employee reading room is sur- 
prisingly low. By taking advantage of 
paper bound editions, the entire list 
can be purchased for approximately 


$150. 


Where Do We Go from Here? 


NEW FRONTIERS IN_ LIVING, 
Howard Whitman, The Register and 
Tribune Syndicate, Des Moines, lowa, 
| 32 pages, limitied edition 50¢ 

“We've made a great mark in the 
world. Our progress, our genius, our 
productivity will go down in history. 
But where do we go from here? Do we 
go down in history too?” 

Many Americans, observing a life 
that seems to have become pretty soft 
_and flabby have asked themselves that 
question. In a series of syndicated 
articles published throughout the coun- 
try in April and May, Howard Whit- 
| man answered it. 
| The articles have been reprinted in 
booklet form to meet the deluge of re- 
quests for the whole story. 

Among the facets of daily living, 
Whitman deals with “Our Glut of 
Pleasure,” “First Aid for Family Life,” 
| “Abundance Without Choking” and 
| other subjects in a manner that gives 

a clearer prospective of the needs, 





short-comings and objectives of our 
| way of life. 





Whitman sums up: “Right now we 
have our place in history as the creator 
of wondrous standards of living. Per. 
haps tomorrow we can bring forth 
equally wondrous standards of life.” 





Garden Club Aid 


DESIGN FOR FLOWER ARRANC. 
ERS, Dorothy W. Reister, D. Van 
Nostrand Company, Inc., 184 pages, 
130 illustrations, $7.50 

A practical explanation of design as 
related to flower arrangement, this § 
handsomely illustrated handbook makes | 
interesting study by employee flower 
and garden clubs. 

Full of exciting and practical ideas 
for arrangements, the book includes 
notes on criticism and suggestions. for 
club programs and workshop exercises, 


Company Sports 


INTRAMURAL SPORTS, Pat Mueller 
and Elmer D. Mitchell, The Ronald 
Press Co., 443 pages, 89 illustrations, 
$6. 

The third edition of this popular 
book brings its practical coverage of 
the total intramural sports program 
completely up-to-date. 

New materials on finances, facilities 
and equipment, in particular, add to 
the book’s usefulness as a reference. 

Written primarily for schools and 
colleges, Intramural Sports, is com- 
pletely adaptable to industrial pro- 
grams. 

Heavily illustrated, the book includes 
draw sheets, round robin schedules for 
three to 16 entrants, point and scoring 
tables and other practical data. 


Youth Baseball Guide 
BASEBALL FOR BOYS, John M. 


Rosenburg, Oceana Publications, Inc.. 
160 pages, illustrated, $2.75  cloth- 
bound, $1.35 paperbound 

Recommended by youth baseball or- 
ganizations, Baseball for Boys covers 
the fundamentals of the game for 
young players from Little League 
through high school. 

Illustrated with helpful drawings and 
diagrams, the book provides practical 
instruction on basic skills, individual 
and team offense and defense, team or 
ganization and development. 
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How to put IMAGINATION 
into your Playground Planning! 





See our imaginative designs . . . basic units 
to be varied to meet any specific local need. 


They include: 


e COWBOYS & COOLIES @ FIREMAN’S SLIDE 


@ MUSHROOM SLIDES e@ RAINBOW CLIMBER 

e@ ANIMULE SWINGS : . 

@ CROW’S NEST @ SPIN AROUND 
CLIMBERS e CLIMBING TREE 


Hew does quality pay off on a playground? 
1. It means stronger, safer equipment; helps avoid 
useless hazards; builds a good safety record! 


2. EXTRA strength keeps maintenance to 
an unbelievable minimum! 
















EXTRA strength—sometimes cynically 
called “unnecessary” strength—makes 
MEXICO FORGE park and playground 


They crawl up aladder... slide down the pole. 5-foot square equipment kiddie-proof and virtually 
steel platform —8 feet above the ground—is covered by vandal-proof! We invite you to in- 
red and white pyramid awning. Here’s excitement for every 


spect and compare our engineering 


ho has been attracted by a fire siren... and fine tea <— 
+ epee ' standards and construction details! 


exercise, too! 








How to plan a playground: 


1. You may have an expert on your staff. We suggest you introduce him to the MEXICO FORGE 
line and let his creative genius soar with these versatile, adaptable, imaginative basic units. 


2. We have a playground architect plan . . . a FREE service! We will chart the area; 
learn from you the ages to be served, size of area, degree of programming and super- 
vision... then present a unified equipment plan suitably prepared for presentation 
to your Executive Committee. 


Want more information? Let us send you our newest catalog of engineered Park 
and Playground Equipment, or simply ask for our Playground Architect. 


& 5 
a. 





Match or mix these husky 
holders of horizontal ladders; 
stand a manly 9-feet-high. 
Kiddies develop strong muscles 
and tremendous appetites from 
climbing and hand-over-hand 
swinging. Cowboys and Coolies 
are so much more enjoyable 
than unimaginative steel pipes. 








THE MEXICO FORGE, I 


; 
4 
‘ 
| i Mexico 5, Pennsylvania 





BOWLING WORKS FOR INDUSTRY AND BUSINESS — One of a series of personal 


accounts by recreation directors on bowling and how it helps build better employee and 
public relations along with higher morale. 


SCOTCH DOUBLE 
BOWLING RULES 


A great mixer, this form 
of bowling calls for two 
people to be scored on 
One line of the score 
sheet. Each person al- 
ternates turns with his 
partner. However, when 
one partner strikes, he 
continues to bowl on 
the next turn. 


“MIXED SCOTCH DOUBLE BOWLING 


MEANS HAM ON THE TABLE 
FOR LUCKY IBM BOWLERS” 


Mixed Scotch Double Bowling 
events bring employees and their 
wives together for memorably 
good times in an informally cheer- 
ful setting. 

We started these special events 
at IBM Rochester about three 
years ago. It wasn’t long before we 
realized we had discovered an ef- 
fective program to stimulate fam- 
ily participation (the kids are 
enthusiastic rooters at these 
events). 


B 


THE NO. 1 NAME IN BOWLING a : 


Bowling skill doesn’t matter— 
but the fun does! Each couple 
bowls on the same score, alternat- 
ing turns, with hams or turkeys 
as prizes. 

In today’s modern bowling cen- 
ter, the healthy atmosphere of fun 
is an ideal background for enjoy- 
ing the companionship of fellow 
workers. These special events are 
held at no cost to the company and 
participation figures for regular 
league bowling show that it is by 


far the most popular activity. Re 
quires very little administration 
time, too! 

For all around value, I’m grate 
ful for bowling. 
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C. W. Hudson 

Project Manager, Personnel Services 
International Business Machines Corp. 
Rochester, Minnesota 


623 S. Wabash Ave., Chicago 5, Illinois 











